
Extract from Hansard 
[ASSEMBLY - Thursday, 6 May 2004] 

 p2461b-2462a 
Mr John Hyde; Mr John Kobelke 

 [1] 

TRAVEL ADVERTISEMENTS 
Grievance 

MR J.N. HYDE (Perth) [9.54 am]:  My grievance is to the Minister for Consumer and Employment Protection 
and it is about misleading travel advertisements.  The respected French poet Baudelaire opined in the opening to 
one of his delightful poems about Ulysses - 

Heureux qui, comme Ulysse, a fait un bon voyage. 

Happy are those who, like Ulysses, have had a good trip.  Baudelaire did not add afterwards, in iambic 
pentameter: happy are those who, like Ulysses, have had a good trip, plus taxes, goods and services tax and 
anything else the travel agent has forgotten.  When Ulysses sailed the Mediterranean, his trip was all inclusive.  
Christopher Columbus sailed off with an all-inclusive price.  For heaven’s sake, even Leif Ericson, when sailing 
for Iceland in the tenth century, had enough gold up front to pay all the charges.  However, unfortunately, in 
Perth today, many hardworking wage earners seeking respite from their toil and their added burden of having to 
work to live under a Howard Liberal Government by taking an annual holiday are being misled by untruthful 
advertising.   
I have several examples of advertisements to table.  One such advertisement refers to a P&O cruise mega sale 
and an all-inclusive holiday from $799.  In small print somewhere, sometimes, there is an asterisk to denote the 
fact that it is plus taxes, plus GST, plus landing fees.  The truth is that people cannot possibly get that product for 
$799.  A number of reputable travel organisations engage in loss leading.  They may provide 10 fares at, say, 
$1 000.  It is a genuine offer that the first 10 people can get a fare at that price of $1 000.  However, there is no 
fare or product available at the prices stated in these advertisements.   
There is another aspect to this grievance.  In my central business district electorate, many privately owned small 
family businesses are engaged in the travel industry, and they do the right thing and advertise truthfully.  In 
Western Australia there is a state tourism industry.  State travel-related undertakings compete against overseas 
products.  On one page of the newspaper there is an accurate advertisement for the Abbey Beach Resort in 
Busselton.  The mid-week explorer costs from $376, which includes GST.  That is an all-inclusive price.  On the 
other side of the page is an advertisement from a national company, Jetset.  It has an advertisement for a trip to 
Singapore costing from $639.  Then there is some small type.  Although I have 20-20 vision, it is very difficult 
to read.  It is smaller than Helvetica; it is five-point type.  It states, “Please add Taxes $85”.  People cannot get to 
Singapore for $639.  At the very least, there will be $85 extra in taxes.  That advertisement is misleading and 
untruthful.  There are examples elsewhere of taxes being added.  In smaller type, there is not only a rider but also 
a rider to the rider, which states, “Taxes are a guide only & subject to currency”. 
In other industries and undertakings in Western Australia, the Department of Consumer and Employment 
Protection certainly does excellent work in protecting consumers from shams, shysters and rip-offs.  When 
people get in their car to go on a holiday, they will not turn up at a service station that is advertising petrol at 39c 
a litre and find in four-point type somewhere on the back of the billboard that it is plus John Howard’s GST, plus 
the resource oil tax.  In other areas of advertising there is truth. 
In recent months, some travel operators, particularly national companies rather than good family run businesses, 
have been involved in deceptive advertising that has misled consumers.  It is in effect a double whammy, 
because not only are gullible consumers going into that travel agency or calling that 1300 line - which is 
probably being outsourced to Mumbai or somewhere like that - but also once those consumers are in the door or 
on the phone line they are not getting the product at the advertised price. There is an additional cost to get that 
product.  Loss leading and other deceptive practices are also being used to add to the price.  The other 
advertisement about which I have had complaints from constituents promotes peak period fares to London at 
$1 299 return.  Then, down the bottom in four-point type is the information that taxes apply to all these airfares 
and that consumers must spend a certain amount on car hire, hotels and tours with some of the advertised 
airfares.  This practice was stamped out about five years ago.  The airfares and other products were advertised at 
a certain price, and then when the customer phoned the 1300 number he found he had to spend $3 000 on 
overpriced accommodation or car hire.  These issues need to be looked at very closely again, and I implore the 
minister to give an undertaking that the department will look at this area.   

MR J.C. KOBELKE (Nollamara - Minister for Consumer and Employment Protection) [10.02 am]:  I thank the 
member for Perth for his grievance.  I also thank him sincerely for having such a vigilant eye in protecting 
consumers in so many areas.  This is not the first time he has grieved to me on consumer matters.  In addition to 
bringing grievances before the Parliament, he has on a number of occasions raised issues of consumer protection 
with me.  I appreciate it when members are so proactive in making sure that their constituents and consumers 
across the whole of the State get value for money and are not ripped off.   
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Statements used to qualify travel prices in advertisements need to justify those qualifications and they need to be 
very clearly displayed.  Issues about their not being clear because of the wording or the size of the print could 
lead to action being taken.  The department will investigate any evidence of misleading and deceptive statements 
relating to the price of travel.  Offences are provided for under the Fair Trading Act 1987, and the maximum 
penalty for each offence for a corporation is a fine of $100 000.  Fine print disclosures are not acceptable waivers 
to liability if it can be established that the overall meaning of the advertisement is misleading.  Fine print 
disclosures should be used to explain that for some customers different prices might apply because of their 
particular circumstances.  It should be appreciated that price structures for travel are complex and subject to 
changes at short notice on a regular basis.  Factors such as airport departure and landing taxes and security fees 
will affect the final price.  If a particular tax does not apply to all customers, it is sufficient to warn customers 
that some taxes may apply.   

In the case that the member raised - the Jetset advertisement promoting holidays in Singapore for $639 - if it is 
alleged that nobody can get this particular deal, the department will investigate and require the company to prove 
that the deal is being made available to the public.  If there is a disclaimer that an $85 tax is applicable and must 
be paid by all travellers, it is considered part of the travelling price and must be included in the advertised cash 
price.  The member has quite clearly alluded to that as a potential problem with this form of advertising.  The 
Jetset advertisement appears to have elements that warrant investigation, and the Department of Consumer and 
Employment Protection will undertake that investigation and resolve matters being brought to our attention.  
Similarly, the Premier Travel Centre advertisement specifies taxes that should be added to the prices.  If these 
prices are payable by all travellers, they should be included in the total cash price.  The taxes should not be 
defined by way of a fine print disclosure if they are mandatory for all customers.  The full cash price should be 
advertised.  Again, I give an undertaking that the department will investigate that aspect of the matter. 

In the past 12 months the Australian Competition and Consumer Commission has taken action against a travel 
agent - Flight Centre - for advertisements excluding fees from advertised prices.  Fees in those instances 
included mandatory fees and taxes.  These actions resulted in corrective advertisements being required.  The 
department and other state consumer agencies have worked in conjunction with the ACCC on these matters and 
referred complaints to be dealt with at a national level.  There is a national aspect involving the ACCC, but the 
Department of Consumer and Employment Protection will investigate any suspected breaches of state legislation 
in these advertisements for package travel deals.  If there are breaches of state legislation, or if immediate action 
is required under state law, measures can be applied, but if the particular contraventions or matters are best 
caught by the Trade Practices Act, the department will work in conjunction with the ACCC to make sure that 
action is taken so that people looking to purchase a travel package for a holiday will not be deceived by false or 
misleading advertising.  It is very important that we make sure that industry comes up to acceptable standards 
and is not offering packages at totally different prices from what the advertisements purport.  Once again I thank 
the member for raising the matter in the Parliament today.  

The DEPUTY SPEAKER:  Grievances noted.  
 


